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Former	  campaign	  

Overly	  sexualized	  +	  ignoring	  
46%	  of	  the	  market	  base.	  



Current	  campaign	  

Bearded	  dudes	  +	  	  
dancing	  ladies.	  



Compe3tor	  campaigns	  



Be	  THE	  most	  talked	  about	  whiskey.	  

•  Widespread	  adop3on	  +	  share	  of	  voice	  by	  2023	  
•  New	  target	  audience	  
•  Inspired	  brand	  personality	  
•  Dewar’s	  in	  the	  mix	  of	  conversa3on	  

Objec3ve	  



Target	  audience	  

•  “The	  new	  appreciator”	  
•  24-‐36	  
•  46%	  female	  
•  Choose	  brands	  for	  POV	  +	  taste	  



Opportunity	  
Emo3onal	  connec3on.	  Personality.	  Strong	  POV.	  



Who	  is	  the	  
“New	  Appreciator”?	  

•  Craving	  authen3city	  
•  Connec3on	  
•  Ac3ve	  lifestyle	  
•  Desire	  a	  richness	  in	  experiences	  
•  A	  life	  well-‐lived	  means	  adventure,	  invigora3ng	  
conversa3ons,	  out-‐of-‐the-‐ordinary	  events,	  
unrestrained,	  full	  expression,	  following	  curiosity,	  
mul3dimensional,	  living	  unapologe3cally	  

•  Feminists	  at	  the	  core	  



The	  New	  Appreciator	  is	  Female	  
Sexy	  in	  a	  way	  that	  
empowers	  rather	  than	  
objec3fies.	  1	  part	  gri[y	  +	  
1	  part	  glamour.	  



playful,	  eccentric,	  clever,	  edgy,	  punk	  
rock	  glam,	  badass	  superhero	  



Wild	  women,	  
creators,	  living	  true	  to	  
self,	  unapologe3c,	  

empowered,	  	  



Confident,	  layered,	  
adventure	  seekers,	  

unexpected,	  traveled,	  
inclusive	  



Balanced	  –	  	  
edgy	  +	  goofy;	  stylized	  +	  messy	  



Dewar’s	  Scotch	  Whiskey	  

	  

Double	  aged	  for	  extra	  smoothness.	  
	  

Taking	  the	  edge	  off	  	  
with	  its	  smoothness	  since	  1846.	  

	  
	  
	  



Social	  objec3ve	  
•  Need	  to	  build	  authen3city	  for	  the	  brand	  
•  Find	  connec3ons	  between	  brand	  and	  targeted	  audience,	  

integrate	  into	  lifestyle,	  so	  that	  Dewar’s	  becomes	  part	  of	  the	  
club	  +	  Dewar’s	  is	  a	  thread	  that	  unites	  the	  social	  group.	  

•  Move	  away	  from	  overly	  stylized	  /	  generic	  images	  in	  favor	  of	  
conveying	  real	  experiences.	  Dewar’s	  brings	  people	  together	  
+	  facilitates	  real	  life	  stories	  +	  connec3ons.	  

•  In	  support	  of	  the	  new	  appreciator	  mindset,	  demonstrate	  
the	  crab,	  originality,	  quality	  (smoothness,	  double	  aged)	  of	  
Dewar’s	  12,	  15,	  18.	  

•  Speak	  the	  language	  of	  adventure,	  premium	  placed	  on	  
experiences,	  crabed/original	  materials	  +	  design.	  



Forge	  Strong	  Bonds	  to	  the	  Brand	  

•  Share	  real,	  authen3c	  stories,	  people	  in	  a	  tailored	  
approach	  so	  it’s	  iden3fiable,	  relatable,	  but	  also	  
aspira3onal,	  cool	  without	  trying	  too	  hard,	  chic	  but	  chill,	  
zero	  F*cks	  given,	  being	  your	  true	  self.	  Leading	  a	  life	  
from	  intui3on,	  of	  substance	  +	  depth,	  intense	  passion.	  

•  Adopters	  are	  fringe,	  strong	  bonds	  +	  rela3onships,	  inner	  
circle,	  wanderer,	  traveler,	  wild,	  untamed,	  design	  
sensibility,	  uncharted	  territory,	  new	  fem,	  ta[oos,	  
leather,	  rough	  edges,	  CBGB	  inspired…	  

•  Strong	  parallel	  with	  brand	  +	  person	  –	  smooth,	  
flavorful,	  balanced,	  strong	  enough	  to	  stand	  on	  its	  own.	  



Manifesto	  

For	  the	  brave,	  for	  the	  bold,	  those	  that	  step	  into	  
fear,	  recognize	  the	  fear/danger	  for	  living	  

unapologe3cally	  and	  know	  there	  is	  no	  other	  way	  
than	  to	  be	  your	  true	  self.	  	  

Those	  that	  know	  to	  feel	  fully	  alive,	  you	  jump	  
anyway,	  acknowledge	  that	  friends	  +	  a	  strong	  
sense	  of	  self,	  will	  be	  your	  parachute	  to	  soben	  
the	  landing.	  And	  the	  stories	  will	  be	  shared	  over	  

a	  glass	  of	  Dewar’s	  on	  the	  rocks.	  



The	  idea	  
	  

Grace	  comes	  from	  age	  +	  a	  collec3on	  of	  experience.	  
	  

The	  best	  in	  life	  takes	  3me,	  pa3ence,	  perseverance,	  a	  maturing	  period.	  
	  

The	  process	  of	  double	  tried	  +	  tested	  =	  extra	  smooth	  results.	  
	  
	  

Double	  Aged	  for	  Extra	  Smoothness.	  



Strategy	  &	  Approach	  

Cityscapes/open	  road,	  glamour	  meets	  grunge,	  
new	  appreciator	  sophis3ca3on,	  indoors/
outdoors,	  real	  conversa3ons	  +	  people	  

Emporium/	  
crab	  /	  
curiosity	  

Travel	  /	  
journey	  /	  
wanderlust	  

Connec3on	  /	  
friends	  /	  	  
sense	  of	  place	  
	  
[occasions]	  

Category	  2	  

Category	  3	  Category	  1	  



Emporium	  /	  crab	  /	  curiosi3es	  

Curiosity	  drives	  
our	  desires.	  



Emporium	  /	  crab	  /	  curiosi3es	  



Connec3on	  /	  Friends	  /	  Sense	  of	  Place	  



Travel	  /	  Journey	  /	  Wanderlust	  



Travel	  /	  Journey	  /	  Wanderlust	  



Brand	  Promise	  

	  
Double	  Aged	  For	  Extra	  Smoothness.	  

	  
THE	  Scotch	  Whiskey.	  

	  
Premium	  Taste	  +	  Flavor.	  



Double	  Aged	  

Curiosi3es	  –	  Seeing	  Double	  



Extra	  Smooth	  

	  
1.  Age	  
2.  Blend	  
3.  Age	  Again	  

+	   +	  



Tac3cs	  
•  Methods	  for	  delivery	  
•  The	  path	  to	  elevated	  content	  –	  real	  people,	  
real	  conversa3ons,	  true	  self	  

#Curious	  
#unique	  
#playful	  
curated	  
events	  
shared	  on	  
social	  

Tales	  of	  the	  
explorer,	  
wanderlust,	  
narra3ve,	  longer	  
form	  #adventure	  
#doublycourageous	  	  Special	  

occasions,	  
in3mate	  
gatherings	  
#Dewars	  #fun	  

Category	  2	  

Category	  3	  Category	  1	  



On	  the	  Fringe	  Experiences	  

•  Sleep	  No	  More	  bar	  
•  Monochroma3c	  party	  
•  Concerts	  –	  smaller	  venues	  
(NYC,	  LA,	  Sea[le,	  Portland)	  



Nightlife	  Sesng	  

i.e.	  Bushwick	  underground	  electronic	  party	  +	  
Dewar’s	  on	  the	  rocks	  #smooth	  #playful	  #clever	  



Inves3ga3ng	  Dewar’s	  Dis3lleries	  	  
with	  #curiosity	  #play	  



Pairing	  with	  Food	  Porn	  
	  #scotcheggclub	  #streetood	  



Ac3vate	  Bartender	  Influencers	  
	  	  @licensed_to_dis3ll 	  	  

	   	   	   	  	  	  	  	  	  	  	  	  	  @bad_birdy	  
	  

	   	   	   	   	   	   	  	  	  
	   	   	   	   	   	   	  	  	  	  #crabed	  
	   	   	   	   	   	   	   	  	  



Ac3vate	  Musician	  Influencers	  /	  
Partners	  

	  i.e.	  @emilywellsmusic	  	  #travelblog	  #storiesfromtheroad	  
	  
i.e.	  partnership	  with	  NPR’s	  3ny	  desk,	  Celebrate	  Brooklyn,	  BAM	  
	  
i.e.	  partnership	  with	  Bob	  Boilen	  +	  MOW	  House,	  small	  concert	  
venues,	  etc.	  
	  

	   	   	   	  	  
	   	   	   	   	   	   	  	  	  
	   	   	   	   	   	   	  	  	  	   	  
	   	   	   	   	   	   	  	  



Reasons	  to	  Follow	  +	  Engage	  +	  	  
Be	  Part	  of	  the	  Conversa3on	  

•  Learn	  by	  observing,	  sharing,	  doing.	  
•  We	  are	  all	  travelers,	  storytellers,	  adventuring.	  
•  What	  do	  you	  see,	  what	  do	  you	  observe,	  what	  do	  you	  feel,	  

what	  do	  you	  sense?	  
•  Where	  do	  you	  travel?	  
•  Where	  do	  you	  explore?	  
•  Who	  do	  you	  love?	  
•  What	  do	  you	  learn	  and	  inves3gate?	  
•  What	  do	  you	  carry	  with	  you?	  
•  Every	  experience	  is	  learning…we	  were	  meant	  to	  share	  

these	  moments	  with	  each	  other.	  Those	  that	  see	  us	  for	  our	  
true	  selves,	  we	  share	  a	  glass/bo[le	  of	  Dewar’s.	  



Thank	  you.	  

Let’s	  build	  something	  awesome.	  

Kelly	  Berry	  
kelly@kellyaberry.com	  



Kelly	  Berry	  
#playful	  #curious	  #explorer	  #inves3ga3ve	  #connector	  
#communicator	  #thinker	  #dreamer	  #leader	  #teacher	  
#compassionate	  #risktaker	  #warrior	  #kind	  #dedicated	  
#creator	  #yogi	  #beautyseeker	  
	  
I've	  worked	  in-‐house	  and	  agency-‐side	  at	  start-‐ups	  and	  
bou3que	  agencies	  both	  full3me	  and	  as	  a	  freelancer.	  I	  
run	  and	  operate	  my	  own	  crea3ve	  collec3ve	  which	  I've	  
been	  managing	  for	  the	  last	  four	  years,	  started	  out	  as	  a	  
marke3ng	  and	  PR	  generalist,	  quickly	  morphed	  to	  focus	  
on	  crea3ve	  direc3on,	  brand	  posi3oning,	  strategy	  and	  
copywri3ng.	  I	  engage	  other	  freelancers	  (designers	  +	  
developers	  most	  oben)	  to	  help	  me	  execute	  on	  bigger	  
projects.	  Recently,	  I've	  been	  working	  with	  brand	  
agency	  partners	  to	  provide	  exper3se	  in	  posi3oning,	  
strategy,	  messaging,	  product/company	  naming,	  plus	  
all	  copywri3ng	  (blogs,	  collateral,	  etc.)	  to	  adhere	  to	  a	  
brand	  voice	  and	  tone	  that	  I	  am	  most	  oben	  
construc3ng.	  
	  

Strategist,	  Writer,	  Crea3ve	  
Director,	  Project	  Manager,	  	  
Small	  Business	  Owner	  



Inspired by
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